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Brand Foundation

O Vision: [What future do you want to create?]
[J Mission: [What you do + how you do it]
O Core Values: [e.g., Trust, Innovation, Simplicity]

[J Target Audience: [Describe your ideal customer]

[J Unique Value Proposition: [Why customers choose you]




[J Logo: (Insert main logo + variations)

O Colors:
OPrimary: [#HEX]
[JSecondary: [#HEX]
CJAccent: [#HEX]

O Typography:

[JOHeadings: [Font Name]
OBody Text: [Font Name]
JAccent: [Font Name]

O Imagery Style: [e.g., bright, minimal, lifestyle,
product-focused]

O Tone of Voice: [Friendly, professional, bold, inspiring]

[J Tagline / Slogan: [Your catchy lin€]
[J Elevator Pitch: [Your 30-second business intro]

[J Messaging Examples:
CJWebsite: ["We help small businesses grow with..."]
OJSocial Media: ["Quick tips, real results..."]




[JAds: [“Your success, our mission.”]

[J Do’s & Don'ts:
O[% Always use positive & clear language
0 X Avoid industry jargon or confusing terms

Online Presence

[J Website Domain: [yourwebsite.com]
[J Social Media Handles: @YourBrand

OJ Email Signature Format: [Name | Role | Logo |
Website Link]

[J Business Cards: (Attach sample design)

[J Stationery: Letterhead, invoice template

[J Marketing Materials: Flyers, brochures, pitch deck
[J Packaging / Merchandise: [If applicable]




[J Logo Usage: [Clear space, do not distort, use only on
approved backgrounds]

[J Color Codes: (List HEX, RGB, CMYK)

[J Font Rules: [Where to use heading/body fonts]

[J Tone Consistency: [Always friendly, helpful,
encouraging]

[J Templates: (Attach or link to ready-to-use brand
templates)

Note: Keep this guide updated as your brand grows. Share
it with your team, designers, and partners so everyone stays
consistent.
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